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Why Teach Persuasive Techniques

1.  Helping students to understand different types of persuasive techniques will aid in their writing
persuasive essays as they can incorporate some of these techniques into their essays.

2.  Asstudents watch various advertisements for products or politicians campaigning for office, they will
be able to analyze the content and make better decisions as to which products to purchase or which
politician to learn more about.

Teaching Order
You will find blog posts for each of the following persuasive techniques:
«  Name Calling
« Loaded Terms
« Testimonial
« Bandwagon
These can be taught in any order, or you may wish to infroduce all the techniques during one lesson using
the organizer.

How to Get the Digital Version of these Handouts

Get Google Slides here.

0 thot does use Complete the chart for each commercial advertisement.
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https://docs.google.com/presentation/d/1O9TVcjlij9V9IGLr3AXMXm0i-p4MK6ebprWCj6Uvp1I/copy

The Organizer

Note: The organizers in the photos are for demonstration purposes only. Not all are included in this handout.

This organizer requires no cutting or coloring. | recommend telling students that they can color the blackline drawings at
home if they wish to, but it is not necessary.

The organizer folds like a fan. Make sure the first fold is under, so the titles are on top and will be visible when flipping through
the interactive notebook.

Three versions of the organizer are included.

» The first has lines where students write definitions.

+ The second copy of the organizer contains the definitions with keywords missing for students to add.

+ The third copy is completed. It may be used as an answer key. The organizer may be displayed on a SmartBoard for
students to copy. A great use for the completed organizer is for differentiated instruction. The completed organizer may
also be used for students who were absent.
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Bandwagon
Testimonial
Loaded Terms

Name Calling

Bandwagon

This technique encourages the
listener to think that because

, you

should too or you wil be
out. In literature,

bandwagon is used @ to
persuade the reader to
with  the

argument of the writer.

Testimonial
Testimonial is when an
public
figure, or
promotes or supports a product,
policy, or political
This

technique also uses plain folk to
show the product appeals to
people.

Loaded Terms

Phrases with loaded terms

have words that
evoke strong
Advertisements, ,
and writers all use loaded
terms.

Politicians use loaded words
in speeches when trying to

put a spin
on issues.
Often speeches use words
that trigger stfrong

feelings. For example, the
word terrorist causes the
hearer to think of torture
and a need for

Advertisements often use
high-inference language to

promote people
or products. These words
can arouse strong

Name Calling

Name-calling denounces

values, at
opponents, or puts

ideas.
Labels with a

connotation such as free-
huggers are often used.
Slanted language loaded
with emotions makes the
audiencefeel .
Advertisements use name-
calling when one product
puts down a
product
by saying theirs is superior.
One product points out
what is with
another.

Political candidates also
use name-calling to make
their opponent appear

The idea is to link a person
to a
idea.
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Bandwagon

This technique encourages the
listener to think that because
everyone else does something,
you should too or you will be
left out. In literature,
bandwagon is used @ to
persuade the reader to agree
with the argument of the
writer.

Testimonial

Testimonial is when an expert,

public figure, or celebrity
promotes or supports a product,
policy, or political candidate.

Loaded Terms

Phrases with loaded terms
have words that
evoke strong emotions.
Advertisements, speeches,
and writers all use loaded
terms.

Politicians use loaded words
in speeches when frying to
put a positive spin on
delicate issues. Often
speeches use words that
trigger strong feelings. For
example, the word terrorist
causes the hearer to think
of torture and a need for

freedom.

Advertisements often use
high-inference language to
promote people
or products. These words
can arouse strong
reactions.

Name Calling

Name-calling denounces

values, laughs at
opponents, or puts down
ideas. Labels with «a

negative connotation such
as tree-huggers are often

used. Slanted language
loaded with  emotions
makes the audience feel
uneasy.

Advertisements use name-
calling when one product
puts down a similar
product by saying theirs is
superior.  One  product
points out what is wrong
with another.

Political candidates also
use name-calling to make
their opponent appear
undesirable. The idea is to
link a person to a negative
idea.

This technique also uses plain
folk to show the product
appeals to ordinary people.
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Bandwagon Definition

This tfechnique encourages the listener to think that because everyone else does something, you should too or you will be
left out. In literature, bandwagon is used to persuade the reader to agree with the argument of the writer.

Questions to Ask
» Does using bandwagon really help to sell products?
* Which age does bandwagon appeal to the moste

+ Does bandwagon work best in the small-town USA or in large citiese
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Old Navy “First Day of School Style”

Teaching The Persuasive Technique

https://www.youtube.com/watch2v=bYdistH1JpQ

. ) In this advertisement. Julia Louis-Deyfus portrays a
with Commercials mom, (Her celebrity role is not pointed out.) Instead,
she acts the part of a mom dressing her son as a
lawyer on the first day of school. Hunter wants to
dress like all the other kids. His mother questions the
students about where they “got this look.” After
learning they shop at Old Navy, Mom takes Hunter
shopping before he goes to the school. Now, he
can look cool like all the other kids. The commercial
uses humor as well as bandwagon to sell Old Navy
products.

Coca-Cola “It's Beautiful”

https://www.youtube.com/watch2v=D4BC8zUfNhU

Coco-Cola has a history of creating advertising that
uses the idea that all people like Coke. One
example is the "I'd Like to Teach the World to Sing"
campaign. Here is the link to the 1971 commercial.

https://www.youtube.com/watch2v=ib-Qivklag-Q

In this "It's Beautiful' commercial, Americans sing
"America the Beautiful" in Spanish, English, Arabic,
and other languages. The message is clear.
Everyone likes Coca-Cola.
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Chuck E Cheese "Every Kid's a Winner"

https://www.youtube.com/watch2v=LWRykOizysA

Every kid who comes into Chuck E Cheese wins tokens to play the arcade games. The advertisement shows
kids racing in to get their tokens.

Taco Bell “Bigger Than Fitbol”

https://www.youtube.com/watchgev=sGDcbFkxGgE

This commercial advertises Taco Bell's newest menu item, the Quesalupa. The ad shows person after person
enjoying this cheesy treat while telling the audience, "This is going to be bigger than...hipster man buns,
Tinder, flying drones, aliens, the Texas Law Hawk, driving a car, VR, Mars landings, James Harden's beard,
hoverboards, and bigger than football or real futbol."

The ad features Brazilian soccer star Neymar and George Takei of Star Trek.

You might wish to compare this ad to Taco Bell’'s newest Super Bowl ad.
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Complete the chart for each commercial advertisement.

Old Navy
“First Day of School
Style”

Coca-Cola
“It's Beautiful”

Chuck E Cheese
“Every Kid’'s a Winner”

Taco Bell “Bigger Than
Fotbol”

Explain why this
advertisement is
categorized as
bandwagon.

What is the best
audience for this
advertisement?e

Rate this commercial
onascaleof 1 to50n
its use of bandwagon.
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Answer Key

Complete the chart for each commercial advertisement.

Old Navy
“First Day of School
Style”

Coca-Cola
“It's Beautiful”

Chuck E Cheese “Every
Kid’s a Winner”

Taco Bell “Bigger Than
Fotbol”

Explain why this
advertisement is
categorized as
bandwagon.

Hunter wants to dress
like all the other kids.

People from many
nationalities living in
America are featured
drinking Coca Cola as
they dance, swim,
drive, eat meals
together, and so on.

The ad states “Every kid
is a winner.” If kids go to
Chuck E Cheese during
the promotion, every
kid will win tokens to
play games.

The ad shows person
after person enjoying
this cheesy treat. All
show they love the
Quesalupa by
comparing it to other
well-loved people and
objects.

What is the best
audience for this
advertisemente

+ The students look to
be upper
elementary/middle
school age.

*  Mothers looking for
bargain clothes for
back-to-school are
also a targeted
audience.

Everyone

The theme of the
advertisement is that
everyone loves Coke
(young, old, family,
friends including all
nationalities.

Kids approximately 4 to
12 years old.

In just 15 seconds this
ad lets kids know they
will get free tokens. It
also adds humor with
the smelly shoe. This
joke would appeal to a
younger audience.

Interesting Note:

The restaurant ad does
not mention anything
about food.

Everyone

The advertisement is
geared for teens and
adults. Young children
would not understand
the humor; however,
they might ask for a
Quesalupa because
they look delicious as
person after person
pulls the treat apart
showing the cheesy
center.

Rate this commercial
onascaleof1to 5
on its use of
bandwagon.

Gay Miller @ Book Unifs Teacher




Bandwagon

Change this statements that do not use the bandwagon technique into a sentence that does use bandwagon.

1. The students are dressed in cool clothes from Old Navy.

2. Coca Cola is delicious.

3. You can play games with these free tokens from Chuck E Cheese.

4. The Quesalupa is cheesy.
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Bandwagon Answer Key

Change this statements that do not use the bandwagon technique into a sentence that does use bandwagon.

1. The students are dressed in cool clothes from Old Navy.

Example
Hunter wants to dress like the other students in cool clothes from Old Navy.

2. Coca Cola is delicious.

Example
Everyone from all walks of life is drinking delicious Coca Cola.

3. You can play games with these free tokens from Chuck E Cheese.

Example
Everyone receives free tokens they can use to play the games at Chuck E Cheese.

4. The Quesalupa is cheesy.

Example
Everyone wants to bit into the cheesy goodness of the the Quesalupa.
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